For Immediate Release

Stay A Little Longer with Niccolo and Marco Polo Hotels

21 December 2020 (Hong Kong SAR, China) – To wrap up the year, Wharf Hotels has launched its
year-end campaign inviting guests to take some time out for themselves and their families with their
Stay A Little Longer offer.
From now until 17 January 2020, sixteen of the group’s Niccolo and Marco Polo Hotels look forward to
welcoming back guests and their DISCOVERY members, with a stay of two nights or more. The offer
includes 20% off the hotel’s best available rate including a leisurely, complimentary breakfast in their
home destinations or overseas, if able to travel.
Guests will be presented with Niccolo and Marco Polo Hotels’ signature, impeccable hospitality across
its portfolio of hotels in mainland China, Hong Kong SAR and the Philippines. In appreciation of the
loyalty shown by DISCOVERY members, an extra 10% off will be extended to the programme’s
members.
Rewarding travellers is synonymous with the Global Hotel Alliance (GHA), the world’s largest alliance
of independent hotel brands. Its award-winning loyalty programme, DISCOVERY, provides 17 million
members exclusive opportunities to immerse themselves in local culture wherever they travel.
Stay a Little Longer is available for reservations at https://bit.ly/3duvDwW for Marco Polo Hotels and
https://bit.ly/342Ey5F for Niccolo Hotels.
Wishing all of our guests and clients a sparkling year end with joy, kindness and love, we hope you
will continue to enjoy the spirit of discovery at our destinations.

About Wharf Hotels
The Spirit of Discovery
Emanating the spirit of discovery, Wharf Hotels, a wholly owned subsidiary of The Wharf (Holdings) Ltd,
is based in Hong Kong SAR of China, and currently operates 17 owned or managed hotels under
Niccolo or Marco Polo Hotels in China, Hong Kong and the Philippines. Niccolo Hotels was added to
the group’s portfolio in 2015 as the luxury collection, positioning the brand as contemporary chic. The
Murray, Hong Kong, a Niccolo Hotel, the brand's flagship hotel, was ranked as the top hotel in the city
within a year of its opening, and the upcoming opening of Niccolo Suzhou will bring the brand’s
collection to 5 hotels following the successes of Niccolo Chengdu, Chongqing and Changsha. Marco
Polo’s international deluxe hotels in established locations within China, Hong Kong and the Philippines
maintain their ethos to explore, discover and experience a destination, drawing on the philosophies of
their namesake, Marco Polo: an adventurer, a traveller, an entrepreneur and a connoisseur of culture just as Marco Polo’s modern travellers are today. Wharf Hotels is a member of the Global Hotel Alliance.
Further details are available at wharfhotels.com.
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About DISCOVERY Loyalty
A memorable trip demands more than a comfortable stay. DISCOVERY, an award-winning global
loyalty programme, provides 17 million members recognition and perks across over 570 hotels, resorts
and palaces in 85 countries. Elite members have the opportunity to immerse themselves in local culture
through Local Experiences, distinctive activities that capture an authentic taste of each destination. For
more information, visit discoveryloyalty.com
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For more information, please contact:
Ms Kylie Ng
Assistant Communications Manager
Wharf Hotels
5/F, Marco Polo Hongkong Hotel, 3 Canton
Road, Harbour City, Kowloon, Hong Kong SAR,
China
T (852) 2118-7292
E kylie.ng@wharfhotels.com
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